Marketing

Geneva's Marketing program dynamically blends academic
and workplace experience to provide students both theoretical and
practical knowledge. Our graduates are very successful in securing

employment, often citing their internship experience as a catalyst
in their choice of employment. Our department enjoys a 96% job
placement rate within 12 months of graduation.

Geneva's biblically rooted and contemporary marketing program
teaches ethical approaches to making connections with people
through advertising, promotion, sales management, consumer

behavior, strategy, market research, and public relations.
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